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Professionally Creating Your
Brand Story and Multiplying
Your Marketing Efforts




Josh Loftin Communications, P10, Utah Dept. of Heritage & Arts

Sarina Villareal Ehrgott Marketing and Brand, Utah Dept. of Heritage & Arts
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BRAND AWARNESS OVER TIME
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Brand Cquity

BRAND AWARNESS OVER TIME
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Bold

Helpful
Serious
Adventurous
Imaginative
Brave
Thoughtful
Dependable
Friendly
Authoritative
Quiet
Strong
Whimsical

Innovative
Calm
Luxurious
Humorous
Mysterious
Elegant
Warm
Fresh
Worldly
Glamorous
Suggestive
Gentile
Rugged
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Caring
Light-hearted
Rational

Witty
Altruistic

Cooperative
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PATAGONIA
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“During the past 30 years, we've made
many mistakes but we've never lost our
way for very long. ... We can't bring
ourselves to knowingly make a mediocre
product. And we cannot avert our eyes
from the harm done, by all of us, to cngg
one and only home.”
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Brand activism will play a role in any authentic story. Simply stating your truth will

—

conflict with somebody's worldview. Don't shy away from, that truth.

PatagoniaActionWorks
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Content Marketing Plan



BunniculaGlass, Elizabeth Bird
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